


In 2025, Fossil Free Football made progress towards its campaign goals of
getting international football associations and clubs to drop their polluting
sponsors, adopt an ad ban and for football to lower its climate impact. We did
this by building pressure on football’s decision makers by mobilising players and
fans to speak out for climate action. One of the main highlights was helping to
organise a group of male (former) professional footballers who demanded that
FIFA and all of football drop polluting sponsorship (comparing it to big tobacco)
and called out its damaging competition expansions as a risk to player welfare
and for the climate. They were the first group of male football players to call for
this. They did this following a group of female players who called upon FIFA to
drop its sponsor deal with Aramco in 2024. This sponsor deal, between the
world’s biggest oil company, Saudi state oil company Aramco, and the world’s
biggest sporting organisation FIFA, was a focus of our work in 2025.

We are committed to growing a movement of fans and players around a simple
idea: since we know that fossil fuel pollution is harming our sport, we should
stop using our sport to promote it. That's why we were pleased to begin efforts to
support anti-polluter, club based, fan campaigns this year. We hosted dozens of
would-be campaigners in initial online sessions, trying to inform and inspire
them to begin their movements.

We took our message to a range of new audiences and platforms this year, using
events such as the FIFA Club World Cup and FIFA’s ‘Peace Prize’ to communicate
about football and fossil fuels in the media and online. We ensured that more
fans and decision makers saw the link between extreme weather impacts on
football and the pro-pollution choices made at its highest levels. Fossil Free
Football contributed to over 80 media pieces in one year, from the Athletic to the
BBC, Wall Street Journal, AP the Guardian, Deutschlandfunk, Mundial, Le Monde
and NOS Sport. We also garnered hundreds of thousands of social media views.

All of our work in 2025 left us in a strong position to shape public understanding
of the climate exposed but deeply polluting FIFA World Cup, due to all the travel
between 16 host cities and its oil sponsor. We thank our supporters, volunteers
and donors for their support and look forward to taking our campaign to new
heights in 2026.



Fossil Free Football wants to make sure that big polluting companies can no
longer use our favourite sport, the most popular cultural phenomenon in the
world, to promote and normalise their dangerous products. We are all football
fans who want to protect the game for current and future generations.
Unfortunately, the fossil fuel industry understands the power and influence of the
beautiful game too. We campaign to kick them out of our beautiful sport and
push football to take serious climate action.

In short, Fossil Free Football generates pressure on football associations and
clubs to break ties with polluting sponsors and adopt fossil ad bans through
influencing the media discussion and organising players and fans. A second goal
is a different football calendar that is less polluting. We work closely together
with allies from different regions, such as the Badvertising and Kick Polluters Out
campaigns. We are also part of the Cool Down network.

We held the first online information sessions for fans interested in starting their
own campaigns against polluting sponsors at their club.

Want to get rid of that
polluting sponsor?




Male footballers led by David Wheeler demanded climate action in football in a
strongly worded open letter, covered by the media.

The climate crisis threatens football -

it's time for FIFA to stop advertising
fossil fuels

A group of footballers, led by David Wheeler, have come together to demand
meaningful action from FIFA on the climate crisis ahead of the Club World Cup in
the United States

Our briefing and media work helped fans link dangerous heat at the Club World
Cup to FIFA’s own polluting decisions. During the tournament, we were quoted or
mentioned in the BBC, the Sun, AP, the Guardian, the Deutsche Welle and many
other media around the world.

Players and fans at the Club World Cup

are coping with high temperatures as
a heat wave hits US

Peter Crisp from Fossil Free Football said: “Scheduling matches in no-shade stadiums

in the middle of the day and promoting oil-dependent sponsors shows FIFA is
dangerously out of touch with the threat extreme heat poses to its major summer
tournaments”

Our publication linked UEFA's pollution to Europe's summer of dangerous
weather, highlighting what elite level decisions mean for the grassroots.
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We awarded a satirical ‘climate impact prize’ to Gianni Infantino, highlighting his
complicity in climate damage and spoofing the much criticised FIFA ‘Peace Prize’
he awarded to President Trump.

For the first time, a group of male (ex-) professional footballers published an
opinion piece on the need for climate action in football. They called for revisions
to the overstretched calendar, the dropping of polluting sponsors and listening to
the concerns of players and supporters.

Knowing that only people power can successfully push back against vested fossil
fuel interests, we began an organising campaign with the ambition of helping
supporters pressure their clubs to drop polluting sponsors. We held online
meetings during the year that informed and empowered fans to start their own
movements and supported a handful of fans in different countries in setting up
their own campaigns.

In 2025, we laid the foundations for next year’s FIFA World Cup. We used our
public messaging to highlight its massive pollution and exposure to climate risks.

This year’s Club World Cup was a clear bridge to the tournament. We worked to
link widespread fan discontent to the issues central to our campaign. For
example, in showing how FIFA’s greed and lack of concern for fans and players
extends to their embrace of oil money amidst climate risks. We outlined how the
tournament was funded by fossil fuels, surrounded by pro-oil sponsorships,
arbitrarily dropped into the football calendar and impacted by extreme weather.
Finally, we underlined its position as a test-run for the World Cup, setting the
stage for even broader backlash to FIFA's climate culpability in 2026.

Later in the year, football fans were outraged by FIFA's obsequious embrace of
President Donald Trump, including its invention of a new ‘peace prize' just for
him. So we decided to offer an award of our own, the ‘Football Climate Impact



Prize’, poking fun at FIFA's embarrassing conduct and highlighting its long
catalogue of climate failings just before the draw for the World Cup.

Our various FIFA focused campaigning in 2025 left us in a strong position to
influence popular understandings of the World Cup in 2026, to the benefit of our
campaign.

Director: Frank Huisingh
Campaigner: Peter Crisp

Aggelina Bakali and Felix Cresswell

President: Bas Bijlsma
Treasurer: Eric van de Giessen
Secretary: Roy Blokvoort
Board member: Nori Spauwen
Board member: Janna Willems

Our international volunteer team grew to around 35.

In 2025, we had a stable income base from donor funding from the KR
Foundation, ETF and Stichting de Hoorn that had been committed before 2025.
Our income is mostly spent on team costs and campaigns. We had an income of
EUR 187.199,47 and spent EUR 171.154,75. Income and spending were balanced
and we ended with a positive result of EUR 16.044,72, which was very similar to
the result from the previous year (EUR 15,633,03), that was added to the 2025
budget.

The part of this amount that came from insurance payments and interest (EUR
9,304.84) will be used to add to our structural reserve, to develop the financial
health and resilience of our association and prepare us for unforeseen
circumstances and possible liquidity problems.

You can find our full financial report here.



https://www.fossilfreefootball.org/wp-content/uploads/2026/07/Fossil-Free-Football_Jaarrekening-2025.pdf

Stichting Fossil Free Football
www.fossilfreefootball.org
info@fossilfreefootball.org

IBAN: NL26 TRIO 0320 6726 46 / Stichting Fossil Free Football
RSIN: 865297666
KVK: 90385039

Stichting Fossil Free Football has the ANBI-status and meets all the associated
conditions. You can donate via: https://www.fossilfreefootball.org/take-

action/#donate
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